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SOCIAL NETWORKS AS A TOOL OF INTERCULTURAL 

COMMUNICATION 
 
As humanity invented social media and network, intercultural 

communication between people became much easier. Through intercultural 
communication people can gain knowledge about other cultures and 
maintain social connections while being in different parts of the world, 
thus social media makes world seemingly borderless. 

Intercultural communication competences are generally defined as 
abilities of people to communicate and interact with other people from 
different cultural boundaries. Also it can be defined as the sharing of 
information on different levels of awareness between people from different 
cultural backgrounds. The intercultural communication has been existed 
since ancient times, when people had a need to interact with other people 
from other cultures and maintain contacts with other countries. However 
the insight of communication had been changed with the appearance of 
Internet. The popularity of intercultural communication among ordinary 
people has been gained as a result of social media’s development. In order 
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to understand the concept of this topic, social media as a term must be 
examined. Social media is a comprehensive term of "forms of electronic 
communication through which users create online communities to share 
information, ideas, personal messages, and other content" [1]. Social media 
consists of several conditional categories, such as social networks, media 
sharing networks, blogging and publishing networks, social messaging 
apps, bookmarking and content creation networks, discussion networks, 
review networks. Among all the above-mention groups, the only "Social 
networks" should be distinguished, as "Social media" and "Social networks" 
sound alike. Social network is alternatively a website or application that 
enables people to maintain personal and business relationships with one 
another by posting information, comments, and messages. 

All users in the global net have different purposes of using social 
networks. First of all, many use them because of "the need of connection 
and interaction with other people. Referring to Maslow’s (1954) Hierarchy 
of Needs, people desire to fulfill a sense of belonging through interaction 
with others. After obtaining physiological and safety needs, people 
subconsciously strive to achieve Maslow’s third need: belonging. Social 
media provides this opportunity where people can communicate with 
others and belong to different networks via virtual communities on the 
Internet. In relation to interacting with others online, people use social 
media to gain knowledge and learn about different opinions and 
perspectives of issues, topics, and events. Most importantly, social media is 
used for socializing. It is a form of media that allows people to participate 
in conversations and online dialogue without being face-to-face with 
others" [2]. 

"Besides a study defined that people use social media also for 
information seeking, pass time, entertainment, relaxation, communicatory 
utility, convenience utility, expression of opinion, information sharing and 
knowledge about others ((Whiting and Williams, 2013)" [3]. Moreover, 
some "factors such as age and gender impact on reasons of usage of the 
tools. For instance, the research showed that gender difference exists in 
social media usage among young students. Men use it mostly for 
entertainment, while women use social media for communication and 
information purposes" [4]. 

The growth of social networks brought a huge impact on human 
communication. "Social networks not only influence the form and content 
of information, but it also affects how people perceive each other in the 
process of human communication, especially for those from different 
cultural or ethnic groups" [5]. "Besides being a practical tool in the 
spreading of messages, meanwhile, social media plays a significant role in 
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creating new forms of multicultural relations (Piechota, 2014, p. 38). 
Beyond being related concepts, social media and intercultural communication 
are related that affect and shape each other. For this reason, with the use of 
social media in intercultural communication, an adjustment and sense of 
community emerge. Adjustment is an essential factor in intercultural 
adaptation. In 2012 Sawyer has examined the interactions of migrants that 
arrived in America with social media in the process of adaptation to 
intercultural communication. According to this study, in the adaptation 
process to the American culture, migrants had explored a lot of information 
by using social media" [6]. Therefore social media consequently plays a 
significant role in intercultural adaptation. "In addition, another influential 
function of social networks is the development of sense of community. 
Intercultural communication creates sense of belonging and integration 
processes to the new culture, these processes are supported by social 
media, which are essential for their development"[6]. 

Summarizing all of the above, social networks play a fundamental 
role in intercultural communication by providing a place where people 
across the whole world can keep in touch regardless of the distance that 
separates them. Moreover we highlighted functions of social networks, 
which are consequences of implementation of social networks in 
intercultural communicational processes. Therefore social networks can be 
considered as the most efficient tools of intercultural communication. 
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