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LINGUISTIC FEATURES OF BUSINESS
COMMUNICATIONS IN SOCIAL NETWORKS

In today’s globalized world, internet communication has become the
dominant mode of interaction [1]. It serves as a defining characteristic of
modern society. Many linguists recognize that the expansion of the Internet
has given rise to electronic communication as a distinct form alongside
spoken and written language [2]. This digital form of communication
operates within its own unique environment and fulfills specific
communicative needs. Internet discourse encompasses diverse experiences,
unique communication methods, and a wide range of formats.

Scholars argue that language itself has undergone significant
transformations due to this digital shift. Discussions now revolve around
various terminologies such as the language of internet communication,
digital language, social media linguistics, blogging language, and modern
online jargon. The Internet has not only reshaped the way people interact but
has also fostered the emergence of a distinct linguistic system—commonly
referred to as Internet language [3; 4; 5].

The main goal of the article is to analyze the linguistic features of
internet communication and how digital discourse has evolved as a distinct
form of language. The research aims to contribute to a deeper understanding
of how internet language develops and its role in modern communication.

The linguistic characteristics of digital content are influenced by
several factors, including the type of computer-mediated communication
(such as blogs, chats, and online media), user objectives (ranging from social
interaction and entertainment to education and information-sharing), and the
sociolinguistic profiles of the individuals generating these texts [6].

For the purpose of this analysis, internet texts have been categorized
into three broad groups. The first group includes user-generated content,
such as blogs, forums, and chat messages. The second consists of online
mass media, while the third comprises educational web resources. This
classification is somewhat fluid, as educational and informational websites
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often incorporate elements such as blogs, forums, and digital publications.
The dynamic nature of online content introduces new textual attributes,
leading to its classification under multiple categories. The accessibility of
digital texts depends on hyperlink structures and search engine optimization,
which influence how users engage with them [6].

Online texts can be divided into two primary types: electronic versions
of printed materials and texts specifically created for digital platforms. The
latter category can be further broken down into two subgroups. The first
includes real-time digital communication that resembles written speech but
retains elements of oral discourse, such as chats, blogs, social media posts,
and emails. These texts facilitate user interaction by blending features of
direct spoken communication with traditional writing conventions [7, 8]. To
regulate digital discourse, certain stylistic norms and guidelines have been
established.

The second subgroup includes more structured online texts, such as
those found on web pages designed for informational or promotional
purposes. These texts tend to be more stable in form, and their linguistic
features are primarily influenced by the communicative goals set by content
creators—whether to inform, persuade, or entertain.

Despite the valuable insights gained from this study, it is essential to
acknowledge certain limitations. The fast-paced evolution of digital
communication means that the linguistic features identified in this research
may not fully capture future developments. Additionally, the focus on
English-language discourse limits the applicability of findings to other
linguistic and cultural contexts. Future research could expand on these
findings by incorporating a wider range of languages and investigating how
digital communication intersects with cultural identity in diverse online
environments [6].

Key Linguistic Features of Internet Discourse
Internet disCourse 1s shaped by the medium ’s unique characteristics,
including immediacy, informality, and global accessibility. Several
distinctive linguistic trends have emerged in response to these factors:

Abbreviations and Acronyms – Digital communication frequently
employs shorthand expressions to enhance efficiency. Common examples
includ "LOL" (laugh out loud), "BTW" (by the way), and informal
contractions like »u” instead of "you." This trend is particularly prevalent on
platforms that prioritize brevity, such as social media and instant messaging
apps [9].

Emoticons and Emojis – Visual symbols are used to compensate for
the lack of non-verbal cues in text-based interactions. For example, the
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emoticon :-) signifies a smile, while emojis provide an extensive range of
emotional and contextual expressions [9].

Creative Spelling and Punctuation – Online users manipulate spelling
and punctuation to convey emphasis, humor, or personal style. This includes
word elongation (e.g., "soooo happy"), alternating capitalization (e.g.,  "tHiS
iS wEiRd"), and exaggerated punctuation (e.g., "What???!!! ") [9].

Memes and Cultural References – Internet disCourse 1s rich in
cultural References, often conveyed through memes. These images, phrases,
and videos spread rapidly and carry implicit meanings that require
contextual understanding within specific communities.

Hashtags and Hyperlinks – Hashtags function as content
categorization tools, improving discoverability on platforms like Twitter and
Instagram. Hyperlinks, on the other hand, create interconnections between
various pieces of content, enabling users to navigate seamlessly across
digital spaces [9].

Internet communication has changed the way people use language,
creating new styles and ways of expressing ideas. Online communication is
fast, informal, and connects people worldwide. This has led to the rise of
abbreviations, emojis, creative spellings, memes, and hashtags, making
digital conversations unique. Technology also shapes how we communicate,
as platforms like social media encourage shorter messages and quick
responses. However, internet language is not completely separate from
traditional language—it simply adapts to fit new ways of interacting. As
digital communication continues to evolve, it will keep influencing language
in new and interesting ways. Future research can explore how internet
language develops across different cultures and languages, helping us
understand the role of online communication in shaping modern language.
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LANGUAGE BARRIERS IN MODERN IT COMMUNICATION

In today’s world, digital technologies are changing all aspects of life,
including communication and the use of language. Thanks to the
development of artificial intelligence, machine learning, and automated
translators, the language barrier is becoming less noticeable, and
communication between speakers of different languages is becoming easier.
Language innovations are playing a key role in the digital society,
contributing to globalization, access to information, and the development of
intercultural interaction. However, even the most advanced translation
systems have not yet reached the level of accuracy that professional
translators possess, especially in the case of complex technical or artistic




