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Over the past few years, the landscape of Ukrainian wine export has 

undergone significant transformations. Once considered an undiscovered 
product within Ukraine’s agricultural sector, wine has emerged as a focal 
point for growth and development in the country’s export market. This 
shift in perspective and strategy has been driven by a combination of 
internal and external factors, including changes in regulations, evolving 
consumer preferences, and the emergence of new distribution channels. In 
this context, understanding the changes in Ukrainian wine export is 
essential for comprehending the dynamics of the industry and its potential 
impact on both domestic and international markets.[3] 

The war has shifted perceptions of Ukrainian wine, once considered 
an overlooked product within the country’s agricultural sector but now 
recognized for its immense potential. This change in status can be 
attributed to several factors: the implementation of the so-called «dry law» 
at the onset of full-scale conflict encouraged direct sales: restaurants and 
bars have shown a growing interest in including Ukrainian wines on their 
menus; Ukrainian wines are now being exported to meet the demand of 
Ukrainian sympathizers abroad; local consumers are increasingly 
supporting domestic products, including wine; online sales have surged, 
with craft Ukrainian wines predominantly available for purchase through 
online platforms. 

Ukrainian wine exports have been steadily increasing over the past 
four years, with several countries emerging as key markets for Ukrainian 
wine, according to data from the Office for the Development of 
Entrepreneurship and Export and the National Project Diya. Business. In 
2020, Belarus was the top importer of Ukrainian wine, purchasing 
$1.98 million worth of wine, followed by Kazakhstan with $1.64 million, 
Germany with $1.27 million, and Romania with $0.99 million. Other 
countries accounted for $3.45 million in Ukrainian wine imports. 
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In 2021, Belarus remained the top importer, purchasing $1.52 million 
worth of wine, followed by Kazakhstan with $1.45 million, Germany with 
$1.43 million, and Moldova with $1.41 million. Other countries accounted 
for $6.82 million in Ukrainian wine imports. 

In 2022, Germany emerged as the top importer, purchasing $ 
0.93 million worth of wine, followed by Moldova with $0.91 million, 
Romania with 0.89 million, and Denmark with $0.65 million. Other 
countries accounted for $2.8 million in Ukrainian wine imports. 

In 2023, Romania emerged as the top importer, purchasing 
2.7 million worth of wine, followed by Moldova with $0.56 million, 
Kazakhstan with $0.46 million, and Poland with $0.37 million. Other 
countries accounted for $0.91 million in Ukrainian wine imports. These 
figures demonstrate the growing demand for Ukrainian wine in 
international markets, with several countries consistently ranking as top 
importers. The Ukrainian wine industry is poised for further growth as 
more consumers discover the unique flavours and quality of Ukrainian 
wine. [1] 

The Ukrainian wine industry is exploring new export markets to 
expand its reach and increase sales. Among the potential markets are the 
Baltic States, including Lithuania and Latvia, as well as the Nordic 
countries of Denmark, Norway, Sweden, Finland, Iceland, and Estonia. 

The European Union (EU) and Great Britain are also promising 
markets for Ukrainian wine. The EU, in particular, offers significant 
opportunities for Ukrainian wine producers due to its large population and 
high demand for quality wine. 

In addition, the United States is an attractive market for Ukrainian 
wine. With its diverse population and growing interest in unique and high-
quality wines, the US offers significant potential for Ukrainian wine 
exports. 

Ukrainian wine producers are actively working to promote their 
products in these markets, participating in international wine exhibitions, 
and establishing partnerships with local distributors and importers. By 
expanding their export markets, Ukrainian wine producers can increase 
their sales, build their reputation, and contribute to the growth of the 
Ukrainian economy. [2] 
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Торговельне підприємництво, виконуючи важливу соціальну і 

економічну роль, одним з перших відчуває зміни у функціонуванні 
ланцюгів постачання з початком воєнних дій в країні. Насамперед це 
стосується збоїв, затримок і врешті зривів постачання товарів спожив-
чого попиту. І особливо відчутними стають труднощі із постачанням 
імпортної продукції. Саме тому, підприємства торгівлі активніше 
шукають альтернативи імпортній продукції на внутрішньому ринку, 
прагнучи забезпечити попит необхідним асортиментом і досягти 
прийнятних показників рентабельності. 

Потенціал підтримки торговельним бізнесом вітчизняних поста-
чальників зумовлений його системоутворюючою роллю у ланцюгах 
постачання товарів. Будучи найбільш наближеними до ринку, знаючи 
його потреби і тренди, а також координуючи процеси і операції по 
доведенню продукції до споживача, підприємства торгівлі мають 


