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Over the past few years, the landscape of Ukrainian wine export has
undergone significant transformations. Once considered an undiscovered
product within Ukraine’s agricultural sector, wine has emerged as a focal
point for growth and development in the country’s export market. This
shift in perspective and strategy has been driven by a combination of
internal and external factors, including changes in regulations, evolving
consumer preferences, and the emergence of new distribution channels. In
this context, understanding the changes in Ukrainian wine export is
essential for comprehending the dynamics of the industry and its potential
impact on both domestic and international markets.[3]

The war has shifted perceptions of Ukrainian wine, once considered
an overlooked product within the country’s agricultural sector but now
recognized for its immense potential. This change in status can be
attributed to several factors: the implementation of the so-called «dry law»
at the onset of full-scale conflict encouraged direct sales: restaurants and
bars have shown a growing interest in including Ukrainian wines on their
menus; Ukrainian wines are now being exported to meet the demand of
Ukrainian sympathizers abroad; local consumers are increasingly
supporting domestic products, including wine; online sales have surged,
with craft Ukrainian wines predominantly available for purchase through
online platforms.

Ukrainian wine exports have been steadily increasing over the past
four years, with several countries emerging as key markets for Ukrainian
wine, according to data from the Office for the Development of
Entrepreneurship and Export and the National Project Diya. Business. In
2020, Belarus was the top importer of Ukrainian wine, purchasing
$1.98 million worth of wine, followed by Kazakhstan with $1.64 million,
Germany with $1.27 million, and Romania with $0.99 million. Other
countries accounted for $3.45 million in Ukrainian wine imports.
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In 2021, Belarus remained the top importer, purchasing $1.52 million
worth of wine, followed by Kazakhstan with $1.45 million, Germany with
$1.43 million, and Moldova with $1.41 million. Other countries accounted
for $6.82 million in Ukrainian wine imports.

In 2022, Germany emerged as the top importer, purchasing $
0.93 million worth of wine, followed by Moldova with $0.91 million,
Romania with 0.89 million, and Denmark with $0.65 million. Other
countries accounted for $2.8 million in Ukrainian wine imports.

In 2023, Romania emerged as the top importer, purchasing
2.7 million worth of wine, followed by Moldova with $0.56 million,
Kazakhstan with $0.46 million, and Poland with $0.37 million. Other
countries accounted for $0.91 million in Ukrainian wine imports. These
figures demonstrate the growing demand for Ukrainian wine in
international markets, with several countries consistently ranking as top
importers. The Ukrainian wine industry is poised for further growth as
more consumers discover the unique flavours and quality of Ukrainian
wine. [1]

The Ukrainian wine industry is exploring new export markets to
expand its reach and increase sales. Among the potential markets are the
Baltic States, including Lithuania and Latvia, as well as the Nordic
countries of Denmark, Norway, Sweden, Finland, Iceland, and Estonia.

The European Union (EU) and Great Britain are also promising
markets for Ukrainian wine. The EU, in particular, offers significant
opportunities for Ukrainian wine producers due to its large population and
high demand for quality wine.

In addition, the United States is an attractive market for Ukrainian
wine. With its diverse population and growing interest in unique and high-
quality wines, the US offers significant potential for Ukrainian wine
exports.

Ukrainian wine producers are actively working to promote their
products in these markets, participating in international wine exhibitions,
and establishing partnerships with local distributors and importers. By
expanding their export markets, Ukrainian wine producers can increase
their sales, build their reputation, and contribute to the growth of the
Ukrainian economy. [2]
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ToproBenbHe MiANPUEMHUILITBO, BUKOHYIOUM BaXJIMBY COIIAIbHY 1
€KOHOMIYHY pOJib, OJJHUM 3 MEPIIUX BIIUYBa€ 3MIHU Y (PYHKIIOHYBaHHI
JIQHIIOT1B TTOCTaYyaHHs 3 TOYaTKOM BOEHHMX [I B kpaiHi. Hacammepen 1e
CTOCY€EThCS 3001B, 3aTPUMOK 1 BPEIITI 3pUBIB MOCTAYaHHS TOBAPIB CIIOKHUB-
4oro nomnury. I 0codJMBO BIIYYyTHUMHU CTalOTh TPYAHOIII 13 MOCTaYaHHAM
iMIIopTHOi mpoaykiii. Came TOMy, MHIANPUEMCTBA TOPTIBII AKTUBHIIIE
IIYKAaIOTh ajJbTEPHATUBU IMIOPTHIN MPOAYKIlI HA BHYTPIIIHHOMY PHUHKY,
IparHy4yu 3a0e3MeuuTd TOMUT HEOOX1IHUM aCOPTUMEHTOM 1 JOCSTTH
NPUINHATHUX TTOKA3HUKIB PEHTA0EIbHOCTI.

[ToTeHIian MiATPUMKA TOProBEIbHUM O13HECOM BITUM3HSHUX IMOCTa-
YaJIbHUKIB 3yMOBJICHUM HOTO CHUCTEMOYTBOPIOIOYOK POJUIIO Y JIAHIIFOrax
NOCTa4aHHs TOBapiB. byayun HalOUIbII HAOIMKEHUMHU 0 PUHKY, 3HAIOUH
Horo morpedu 1 TPeHJU, a TAKOXK KOOPAUHYIOUM MPOIECH 1 omepallii 1o
TOBEJICHHIO TMPOIYKIIl 10 CIIOKWBaya, ITIAMPUEMCTBA TOPTIBIII MalTh
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